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Appendix 6 - Article 
The chaotic poetry of print media 
Why is print media still being used in 2015? Is it still a relevant medium to target the young academics? 
by Bernie Santa Secef. 
 
Walking through RUC campus on a cold, snowy December’s day can be quite discouraging if you are a 
student looking for information about your study. Or so the students would claim. A newly conducted 
study made at RUC by a group of students has taken a look into how their peers go about finding study 
and university related information. The study reveals that when asked about their conscience choice of 
channel for finding information, the students tend to turn to their fellow academic colleagues or online 
channels. However, print media should not be disregarded completely. 
 
Print media is persuasive. 
Even though the conscience choices the students make do not point towards print media being at all 
beneficial, we should not be too hasty in disregarding its effect on the students. As the report shows, 
professionals involved with communication know that print media is not the preferred choice of many (if 
anyone) in this day and age, but why do they then continuously use it? The answer is simple: awareness. 
Ursula, the communication professional referred to in the project, explains how print media these days 
serves more as a reference between the topic of the poster and where to find further information. This is 
where misunderstandings can emerge. 
 
The octopus functional institutes. 
It is no wonder that you, when walking through the buildings and corridors on campus, encounter a 
multitude of different poster designs and layouts. Firstly, there is a lot of different subjects to be 
communicated. Secondly, only a few of those responsible for communication at the institutes are actually 
communication professionals. The staff at the institutes have a vast plurality of functions and are, for 
good reasons, not necessarily experts in all of them. 
This, the report suggests, might very well be one of the core issues of print media at RUC. Both students 
and Ursula experience an inconsistency between the channel, its usage and its target group, and especially 
Ursula believes this is one of the key flaws in the communication between institutes and students. 
 
But.. where should I look? 
According to the students questioned in the report, some of them experience issues with not feeling that 
they can rely on the posters hanging around RUC. They explain that they are confused with the mix of 
new and old posters hanging in the same places and that this often completely makes the students ignore 
the posters as a whole. This is a crying shame, as RUC often has very relevant and applicable messages to 
distribute to their students, and, as the report also shows, some of the messages that are ignored on print, 
are issues closely related to what the students find relevant for their studies. 
 
Why is this relevant to me, as a staff member? 
The report allows for a look into the information search habits of the students at RUC, and using that 
information in future evaluation and production of information distribution may prove beneficial for both 
staff, students and essentially the whole of RUC. In that sense this report is relevant to every staff member 
that is the slightest involved with communication at RUC. I, for one, do not regret having read this project 
the slightest. 
 
